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	GENERAL INFORMATION

	Study program in which the course unit is offered
	Journalism

	Course unit title
	Introduction to New Media

	Course unit code
	15ZUZU044

	Type of course unit
 
	Compulsory

	Level of course unit

	First cycle (Bachelor)

	Field of Study (please see ISCED
)
	0321 Journalism and reporting 

0314 Sociology and cultural studies

	Semester when the course unit is offered
	Summer

	Year of study (if applicable)
	Third year

	Number of ECTS allocated
	6

	Name of lecturer/lecturers
	Doc. dr Jelena Kleut

	Name of contact person
	Doc. dr Jelena Kleut

	Mode of course unit delivery

	Face-to-face

	Course unit pre-requisites (e.g. level of language required, etc)
	English B2

	PURPOSE AND OVERVIEW (max 5-10 sentences)

	Introducing students to the social and technological conditions of the development of computer network as a new medium and forms of communication that are realized online, mastering the basic concepts and critical understanding of the influence of the computer network on the society as a whole and on different segments of social life.

	LEARNING OUTCOMES (knowledge and skills)

	Upon completion of the course, students should acquire basic theoretical knowledge about the computer network as medium and various forms of virtual communication and they should develop the analytical capabilities for critically considering the short-term and long-term social impacts of various types of new media based on the computer network.

	SYLLABUS (outline and summary of topics)

	1. Social and technological conditions for the development of new media. 2. Defining the computer network as a new medium. 3. Virtual communication and its characteristics. 4. Types of virtual communication: web sites, IRC. 5. Types of virtual communication: blogs and social networks. 6. Types of virtual communication: computer games,

MUD and virtual reality. 7. Theoretical approaches to virtual communication and classical communication theory from the perspective of new media. 8. Ethics and aesthetics of new media. 9. Audience, users and consumers of new media. 10. Identity in a digital environment. 11. Participation in a digital environment. 12. Political economy of new media.

13. Old and new media. 14. New media literacy. 15. New media and journalism.

	LEARNING AND TEACHING (planned learning activities and teaching methods) 

	Lectures and workshops in which students present an analysis of various forms of virtual communication and discuss issues that arise within specific forms of virtual communication.

	REQUIRED READING

	Selected chapters from:

Deuze, M., Media work. Cambridge, Malden: Polity, 2008.
Fuchs, C., Social media : a critical introduction, Sage, 2017
Geere, C., Digital culture, Reaktion Books, 2002.

Manovich, L., The Language of New Media, MIT Press, 2011.

The HANDBOOK of new media : social shaping and social consequences of ICTs / edited by Leah A. Lievrouw and Sonia Livingstone. - Los Angeles : SAGE, 2004.


	ASSESSMENT METHODS AND CRITERIA

	Assessment (max. 100 points)

Pre-examination requirements

Points

Examination

Points

Lectures

10
Oral exam
30
Practical classes

20

Research project
40


	LANGUAGE OF INSTRUCTION

	English language (B2)
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� Compulsory, optional


� First, second or third cycle (Bachelor, Master's, Doctoral)


� ISCED-F 2013 - �HYPERLINK "http://www.uis.unesco.org/Education/Documents/isced-f-detailed-field-descriptions-en.pdf"�http://www.uis.unesco.org/Education/Documents/isced-f-detailed-field-descriptions-en.pdf� (page 54)


� Face-to-face, distance learning, etc.





